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PROFILE: BARBARA PETERSON,
SUPERVISOR, NEW ACCOUNTS

When Barbara Peterson began working at
Telesaver she was the sole person respon-
sible for assigning and distributing codes
to new customers. That was only 18 months
ago. Today, Barbara supervises a staff of
six full-time people and occasional part-
time assistants -- and her department
continues to grow. Her entree into Tele-
saver came through Mike Metzger, a former
employer, who recognized very soon after
he began with the company that we needed
someone with Barb's organizational skills.

The New Accounts Department has gone
through an evolution since Barbara's first
days on the job. She has experienced the
transition from mimeographed instruction
sheets, with handwritten codes, to our
present automated system. And she managed
to "live through" the changeover from
shared to individual codes, a process that
took weeks to accomplish. When asked if
there are other changes she would like to
see happen, she responds, "Right now, I am
concentrating on streamlining our proce-
dures even further. There are too many
exceptions at present, too much paperwork,
and still room for error. We're all look-
ing forward to getting onto the new
system,"

The new system Barbara refers to is the
VAX computer. Beginning in April, and
taking possibly six months to complete,
our programmers will be putting codes on
the VAX system, one switch at a time.
"We'll have the ability to access the main
data base and to update changes in
customers' accounts automatically. It will
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be a one-step process,' Barbara explains.
"Also, the one terminal in use now will be
replaced with a desk-top model for each
person in the department."

Besides opening new accounts, Barbara
reports that her department handles the
thousands of requests that come in each
month for change of service, addition or
deletion of travel, name or address
change, cancellation or reinstatement.
Additionally, they service area managers
and the customer service and collections
departments. Barbara attributes being
organized and tolerant as assets to her
job!

After a busy, tension-filled day in Tele-
saver's New Accounts Department, Barbara
exchanges her office clothes for a pair of
shorts and a T-shirt. Two nights a week

(continued next page)
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she teaches an adult aerobic dance class
for the Parkville Recreation Council, and
teaches ballet, tap and jazz to kids and
adults another evening and Saturday. How
does she do it? "That's really my relaxa-
tion," she says. "I work off my tensions
and I really enjoy it." She shares her
ndream”" of someday opening a dance studio
with one of her sisters.

Barbarba majored in both psychology and
dance at Towson State University, and
graduated in 1978, Her intent was to be-
come a certified dance therapist, and her
plan was to get a job in order to earn the
money for graduate school. However, she's
never stopped working. It's possible,
Barbara says, that she will return to school
sometime in the future, but right now her
priorities have shifted. She and husband
George are looking forward to building a new
house in Stewartstown, PA, and that will
keep her occupied for quite some time. And
you never know what will happen after that!

TELESAVER'S CEQ HITS THE SPEAKER CIRCUIT

Richard Goldman joined other leaders,
representatives and innovators of the tele-
communications industry in Denver last month
for a special all-day seminar with key execu-
tives of Mountain Bell. Mountain Bell invited
Dick to participate in the strategic planning
session, along with Ann Jones, past
commissioner of the Federal Communications
Commission, Robert E. LaBlanc, leading analyst
and venture capitalist, and William Von
Meister, founder of TDX, the Source, and
Western Union Mail. Presentations and indepth
discussions focused on the approach Mountain
Bell must take for entry into the highly
competitive arena of the telecommunications
environment.

Dick has also been invited to share his exper-
tise at a May 22nd TeleStrategies-sponsored
conference in Washington, DC -- 'Value Added
Resale: Survival Strategies for 1984 and
Beyond." His presentation focuses on shared-
use systems for advanced technologies such as
voice mail, videotex, and billing on demand.
Dick will discuss the reseller's position as a
service broker and as an interface between
advanced communications technologies and the
user. In June, he will be a featured speaker
at a national conference on acquisitions and
mergers in telecommunications.

FIRST SALE OF TELCRO III IS ANNOUNCED --
AND THIS IS JUST THE BEGINNING!

Joel Maloff, director of systems marketing
and sales, is pleased to announce that
Telesaver has closed its first sale and has
finalized its first distributorship agree-
ment for the Telcro III.

STS Inc., of Virginia Beach, VA, has
purchased a 72-path Telcro III digital
system, Interim service will be provided by
the Telcro II analog system from the end of
April until production of the new switch is
complete, Total value of the sale is in
excess of $100,000.

Telesaver has negotiated a distributorship
agreement with SPI Communications Marketing
in Whitesboro, NY. SPI will market the
Telero III in Syracuse, Buffalo, Rochester,
Binghamton, and Albany for application in
the long distance resale, shared multi-
tenant, and telemarketing markets.

"Je're right on target, as far as my market-
ing plan is concerned," reports Joel. "Other
distributorships and sales are pending and
we should be able to announce those soon."
Joel comments that, as of late, there is a
variance in application for the switch.
"Jhereas a month ago interest was coming
almost exclusively from the resale industry,
that has completely turned around. The
market is broadening. Now we are making
proposals for multi-tenant and telemarketing
applications -- a very positive sign. These
industries are very much growth industries.”

"TELESAVER CONNECTION" STIMULATES
CUSTOMERS' COMMENTS, QUERIES

Customer response to the Telesaver Connec-
tion has been fantastic. Comments like "I
just received your new newsletter and I
wanted to write and tell you how much I
enjoyed it...Now I feel even happier that I
joined Telesaver... Keep the newsletter
coming!" are reward enough for Editor Julie
Whitcomb. Any of you writers out there know
how laborious a task writing a monthly
publication can be, and it's satisfying to
know that your readers appreciate and enjoy
the fruits of your labor. The Connection is
just the beginning of what's in store for
our customers. Other value-added services
will be announced in the near future.



NORTHERN CALIFORNIA GETS NEW MANAGEMENT

Twenty-nine year old David Brown has an
impressive track record for setting up and
managing new projects. As the newly appoint-
ed western regional manager for Telesaver,
he will use that expertise to build our
customer base in northern California. He
began work in the Oakland office on March
28, after a 10-day orientation program at
Telesaver's Owings Mills headquarters.

A 1975 magna cum laude graduate of San
Francisco State University, David earned BS
degrees in both political science and speech
communication., He was an award-winning
debater during his four years on the debate
team in high school and for two years in
college, where he was chosen captain of the
team. He also ran track for San Francisco
State, and found time in his heavy academic
schedule to become politically involved in
George Moscone's successful bid for the
mayoral election.

David Brown, Western Regional Mgr.

David's first post-college job offer came
from the Fotomat Corporation. As real estate
representative in the Santa Cruz and San
Jose areas, he was responsible for market
research, site selection and design, and
product presentation.

"In 1978," David says, "I did what one would
expect a debater to do. I went to law
school." At Hastings College of the Law in
California, he placed heavy emphasis on tax
and business law courses, and received his
JD in 1982. At Hastings, he was presented an
award for Outstanding Written Appellate
Advocacy and served as assocliate editor of
Comment Law Journal. He is now a member of
the State Bar of California.

During the summer after the first year of
law school, David did some consulting for
Tymshare, Inc., and helped to establish a
shared off-premise ATM (automated teller

machine) program within Tymshare's Electron-
ic Funds Transfer Division. He took a one
year absence from school in order to finish
out the project on a full-time basis.
Following his second year of school, he set
up a second off-premise ATM program, this
time for the Wells Fargo Bank in San
Francisco,

After graduation from law school, David was
offered an opportunity by his former boss at
Tymshare, now president of ATMS, Inc. He
moved to Phoenix, Arizona, to become manager
and general counsel for the start-up of a
corporation providing shared electronic
funds transfer services. He was involved in
all phases of the company -- critical events
planning, contract negotiation, staff
training, sales, and written correspondence.
After one year, he moved back to Sunnyvale,
CA, where he now lives.

"I am a true generalist,'" David says. "I
enjoy doing a variety of things. I'm a
planner, manager, organizer. I like uncer-
tainty and creating something for the first
time, and I've always been interested in the
high technology, microcomputer, and telecom-
munications fields." He is confident that he
will meet with success in his new position
with Telesaver, and considering his past
track record, we are confident as well.

A WARM WELCOME TO... LYNDA MEHLER,

administrative assistant in the Jenkintown,
PA, office, and to the following new
employees in Owings Mills: WARD HITT,
routing specialist; MATTHEW SHAVER, field
technician; and FLO TATE, customer service
representative.

A FOND FAREWELL TO...FRANCESCA LOPORTO-PECK,
northern California's area manager for the
past year. Thank you, Francesca, for your
loyalty, perseverence, and constant hard
work., We wish you much luck and success with
your future plans.

HAVE YOU MOVED?

Each month, a number of newsletters are
returned to us for a wrong or incomplete
address. Even the omission of an apartment
number has sent the "Exchange' back to Owings
Mills. Please be certain that you are listed
correctly in our data base -- including
correct spelling of your name! Simply send me
the label from this issue, along with any
corrections. - DRB






